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1908 Sears, Roebuck & Co. Catalogue Skyhorse A fascinating piece of history and a window to turn-of-the-century America. The Sears, Roebuck & Co. catalog was the Amazon.com of its day, giving
American families across the country access to thousands of items from clothing and furniture to buggies and hair tonic. Whether they could buy it or not, people would pour over the massive volume that
represented an icon in American retail. The 1908 Sears, Roebuck & Co. Catalogue oﬀers an amazing look at life in early twentieth-century America. Sears, Roebuck & Co. have deﬁned and innovated
American retail for years, As the company grew from humble beginnings, it’s catalog selection exploded to include all sorts of categories and encompassed almost everything imaginable. With
merchandise ranging from ordinary to fantastical (and almost all of it priced at the pennies-on-the-dollar rate of the time), browsing through this vintage collection is sure to be an enjoyable experience.
1897 Sears, Roebuck & Co. Catalogue A Window to Turn-of-the-Century America Skyhorse Imagine it’s the end of the nineteenth century, and, with one catalog, you can buy everything from beds
and tools to clothing and opium. (Yes, opium.) Not to mention ear trumpets, horse buggies, and Bibles. For every recognizable item included in the 1897 Sears, Roebuck & Co. Catalogue, plenty of others
are guaranteed to confuse or interest 21st century readers—like Bust Cream or Food and Sweet Spirits of Nitre. What was once standard household fare is today a sometimes strange, often funny look at
what life was once like for the average American family. Sears, Roebuck & Co. has deﬁned and innovated American retail for years. As the company grew from humble beginnings, its catalog selection
exploded to include all sorts of categories and encompassed almost everything imaginable; eventually you could actually buy a house right along with everything you needed to furnish it. Flipping through
the pages of seemingly endless items, huge and small, readers will ﬁnd it impossible not to marvel at such early American ingenuity and determination to allow people in the farthest reaches of a stillgrowing nation to purchase and receive all the necessities of life and the comforts of home. Catalogue No. 13, Spring and Summer, 1875 Franklin Classics This work has been selected by scholars as
being culturally important and is part of the knowledge base of civilization as we know it. This work is in the public domain in the United States of America, and possibly other nations. Within the United
States, you may freely copy and distribute this work, as no entity (individual or corporate) has a copyright on the body of the work. Scholars believe, and we concur, that this work is important enough to
be preserved, reproduced, and made generally available to the public. To ensure a quality reading experience, this work has been proofread and republished using a format that seamlessly blends the
original graphical elements with text in an easy-to-read typeface. We appreciate your support of the preservation process, and thank you for being an important part of keeping this knowledge alive and
relevant. Montgomery Ward Catalogue of 1895 Courier Corporation Tea gowns, bleached damask, and yards of ﬂannel and pillow-case lace, stereoscopes, books of gospel hymns and ballroom gems,
the New Improved Singer Sewing Machine, side saddles, anti-freezing well pumps, Windsor Stoves, milk skimmers, straight-edged razors, high-button shoes, woven cane carpet beaters, spittoons, the
Studebaker Road Cart, commodes and washstands, the "Fire Fly" single wheel hoe, cultivator, and plow combined, ﬂat irons, and ice cream freezers. What man, woman, or child of the 1890s could resist
these oﬀerings of the Montgomery Ward catalogue, the one book that was read avidly, year after year, by millions of Americans on farms and in small towns across the nation? The Montgomery Ward
catalogue provides one of the few irrefutably accurate pictures of what life was "really like" in the gay nineties, for it described and illustrated almost anything that anybody could possibly need or want in
the way of "store-bought" goods. In fact, in that pre-department store era, it was usually the only source for such goods. Imagine if Montgomery Ward had issued an illustrated catalogue in the days of
Louis XIV, or Elizabeth I, or Charlemagne: what insights would we have into the daily life of the "common folk," the farmers and shopkeeper, housewives and schoolchildren . . . what sources of information
for historians and scholars, collectors and dealers, what models for artists and designers. In 1895, Montgomery Ward was the oldest, largest, and most representative mail-order house in the country. The
brainchild of a former traveling salesman, it issued its ﬁrst catalogue in 1872, a one-page listing of items. By 1895, the catalogue, reprinted here, had grown to 624 pages and listed some 25,000 items,
almost all of them illustrated with live drawings. Montgomery Ward was by then a multi-million dollar business that profoundly aﬀected the American economy; and since it reached the most isolated farms
and backwoods cabins, its eﬀect on American culture was almost as great. Now once again available, it is our truest, most unbiased record of the spirit of the 1890s. An introduction on the history of the
Montgomery Ward Company and its catalogue has been prepared especially for this edition by Boris Emmet, Ph.D. (Johns Hopkins), a foremost expert on retail merchandising. His monumental work
Catalogues and Counters has long been recognized as a landmark in the study of American economic history. Catalog [electronic Resource]; 1963/64 Hassell Street Press This work has been selected
by scholars as being culturally important and is part of the knowledge base of civilization as we know it. This work is in the public domain in the United States of America, and possibly other nations. Within
the United States, you may freely copy and distribute this work, as no entity (individual or corporate) has a copyright on the body of the work. Scholars believe, and we concur, that this work is important
enough to be preserved, reproduced, and made generally available to the public. To ensure a quality reading experience, this work has been proofread and republished using a format that seamlessly
blends the original graphical elements with text in an easy-to-read typeface. We appreciate your support of the preservation process, and thank you for being an important part of keeping this knowledge
alive and relevant. The 1902 Edition of the Sears, Roebuck Catalogue Gramercy Everyday life at the turn of the century is mirrored in a facsimile of a 1902 mail-order catalogue. 1923 Sears,
Roebuck Catalogue Portrait of Richard Warren Sears, Founder, President, 1886-1908--Inside cover.

