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The Digital Transformation Playbook
Rethink Your Business for the Digital Age
Columbia University Press Rethink your business for the digital age. Every business begun before the Internet now faces the same challenge: How to transform to compete in a digital economy?
Globally recognized digital expert David L. Rogers argues that digital transformation is not about updating your technology but about upgrading your strategic thinking. Based on Rogers's decade of
research and teaching at Columbia Business School, and his consulting for businesses around the world, The Digital Transformation Playbook shows how pre-digital-era companies can reinvigorate their
game plans and capture the new opportunities of the digital world. Rogers shows why traditional businesses need to rethink their underlying assumptions in ﬁve domains of strategy—customers,
competition, data, innovation, and value. He reveals how to harness customer networks, platforms, big data, rapid experimentation, and disruptive business models—and how to integrate these into your
existing business and organization. Rogers illustrates every strategy in this playbook with real-world case studies, from Google to GE, from Airbnb to the New York Times. With practical frameworks and
nine step-by-step planning tools, he distills the lessons of today's greatest digital innovators and makes them usable for businesses at any stage. Many books oﬀer advice for digital start-ups, but The
Digital Transformation Playbook is the ﬁrst complete treatment of how legacy businesses can transform to thrive in the digital age. It is an indispensable guide for executives looking to take their ﬁrms to
the next stage of proﬁtable growth.

R Markdown
The Deﬁnitive Guide
CRC Press R Markdown: The Deﬁnitive Guide is the ﬁrst oﬃcial book authored by the core R Markdown developers that provides a comprehensive and accurate reference to the R Markdown ecosystem.
With R Markdown, you can easily create reproducible data analysis reports, presentations, dashboards, interactive applications, books, dissertations, websites, and journal articles, while enjoying the
simplicity of Markdown and the great power of R and other languages. In this book, you will learn Basics: Syntax of Markdown and R code chunks, how to generate ﬁgures and tables, and how to use other
computing languages Built-in output formats of R Markdown: PDF/HTML/Word/RTF/Markdown documents and ioslides/Slidy/Beamer/PowerPoint presentations Extensions and applications: Dashboards, Tufte
handouts, xaringan/reveal.js presentations, websites, books, journal articles, and interactive tutorials Advanced topics: Parameterized reports, HTML widgets, document templates, custom output formats,
and Shiny documents. Yihui Xie is a software engineer at RStudio. He has authored and co-authored several R packages, including knitr, rmarkdown, bookdown, blogdown, shiny, xaringan, and animation.
He has published three other books, Dynamic Documents with R and knitr, bookdown: Authoring Books and Technical Documents with R Markdown, and blogdown: Creating Websites with R Markdown. J.J.
Allaire is the founder of RStudio and the creator of the RStudio IDE. He is an author of several packages in the R Markdown ecosystem including rmarkdown, ﬂexdashboard, learnr, and radix. Garrett
Grolemund is the co-author of R for Data Science and author of Hands-On Programming with R. He wrote the lubridate R package and works for RStudio as an advocate who trains engineers to do data
science with R and the Tidyverse.

Business as Usual: An Assessment of Donald Rumsfeld’s Transformation Vision and
Transformation’s Prospects for the Future
DIANE Publishing Donald Rumsfeld¿s vision of a transformed U.S. military has been discussed by many and understood by few, and this lack of understanding has resulted in both signiﬁcant
simpliﬁcations and sweeping generalizations. If Rumsfeld¿s Transformation is indeed dead, does this mean that Transformation as a greater process is dead as well? This report discusses the answers to
this question, which requires one to understand ﬁrst that ¿Rumsfeld¿s Transformation Vision (RTV)¿ is the result of multiple inﬂuences that predate his time in oﬃce. Second, RTV is actually an umbrella
term for 3 diﬀerent things: a new way of war, a process, and a defense strategy. And third, the military services shaped, and at times limited, the eﬀectiveness of his program. Illus.

Healthcare Biotechnology
A Practical Guide
CRC Press Foreseeing and planning for all of the possibilities and pitfalls involved in bringing a biotechnology innovation from inception to widespread therapeutic use takes strong managerial skills and a
solid grounding in biopharmaceutical research and development procedures. Unfortunately there has been a dearth of resources for this aspect of the ﬁeld.

Design Thinking For Dummies
John Wiley & Sons Innovate your business by incorporating design thinking Organizations that can innovate have an advantage over competitors who stick to old processes, models, and products. Design
Thinking For Dummies walks would-be intrapreneurs through the steps of incorporating design thinking principles into their organizations. Written by a recognized expert in the ﬁeld of design thinking, the
book guides readers through the steps of adapting to a design thinking culture, identifying customer problems, creating and testing solutions, and making innovation an ongoing process. The book covers
the crucial and central topics in design thinking, including: Adopting a design thinking mindset Building creative environments Facilitating design thinking workshops Working through the design thinking
cycle Implementing your solutions And many more Design Thinking For Dummies is a great starting place for people joining design-oriented teams and organizations, as well as small businesses and startups seeking to take advantage of the same methods and techniques that large ﬁrms have used to grow and succeed.

Global Business Driven HR Transformation: The Journey Continues (Print Edition)
Lulu.com

Leading Digital
Turning Technology Into Business Transformation
Harvard Business Press "Leading Digital makes the provocative argument that the next imminent phase of digital technology adoption - driven by the convergence of mobility, analytics, social media,
cloud computing, and embedded devices - will make everything that's happened so far look like a prelude. The authors, a trio of highly regarded thought leaders on corporate digital transformation, say
changes in the digital realm so far have focused on high tech and media companies - but there's still a whopping 94% of the business economy that needs to change. This book will show them how. George
Westerman of MIT, Didier Bonnet of Capgemini Consulting, and Andrew McAfee, also at MIT, say there is opportunity for these businesses to learn from those that have already mastered the digital
landscape. Based on a study of more than 400 large, mainstream ﬁrms in every industry around the globe, the authors usefully break down how these organizations have used their own digital
transformation to gain strategic, competitive advantage. Readers will learn how these digital leaders have transformed their businesses through smart and rigorous digital investments, and through smart
and eﬀective leadership of the change. Leading Digital oﬀers practical, real-life tested frameworks that can be instantly applied. Case studies include Nike, Caesars, Burberry, Asian Paints, Pages Jaunes,
Codelco, and more"--

Platform Scale
How an Emerging Business Model Helps Startups Build Large Empires with Minimum
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Investment
"Platform Scale explains the design of a family of emerging digital business models that enables today's startups to achieve rapid scale: the platform business model. The many manifestations of the
platform business model - social media, the peer economy, cryptocurrencies, APIs and developer ecosystems, the Internet of things, crowdsourcing models, and many others - are becoming increasingly
relevant. Yet, most new platform ideas fail because the business design and growth strategies involved in building platforms are not well understood. Platform scale is a builder's manual for anyone
building a platform business today. It lays out a structured approach to desinging and growing a platform business model and addressess the key factors that lead to the success and failure of these
businesses."--back cover.

PowerPoint Surgery: How to create presentation slides that make your message stick
Engaging Books Sometimes when things get really bad, surgery is required. Bad Powerpoint* (and boring presentations) are everywhere! it appears that they have almost become the norm and very few
people seem to want to talk about it. It doesn’t have to be that way. Bad presentations are costly. They can cost money, jobs and reputations, don’t let your slides ruin your pitch. In this funny, cut-to-thechase and down-to-earth book professional speaker Lee Jackson will wean you, and your workplace oﬀ bad slides forever. He’ll also teach you how good presentation slides can work for you and help you
stand out from the crowd. Using these simple techniques we can kill death by bullet-point once and for all. JOIN THE FIGHT TODAY! (N.B. This book is a colour paperback and illustrated with full colour
slides.) “ Lee takes a clever and refreshing approach to presentation mastery. ” Nancy Duarte – author of ‘Slide:ology’, ‘Resonate’ and principal of Duarte (creators of the slides/visuals for Academy Awardwinning ﬁlm, ‘An Inconvenient Truth’) “ Powerpoint Surgery is an invaluable resource...and I highly recommend it... ” Jeremy Waite – Head of Social Strategy, Adobe EMEA “ Lee Jackson takes PowerPoint
presentations from boring to brilliant. ” Alan Stevens FPSA – Past President Global Speakers Federation and co-author of ‘The Exceptional Speaker “ ...a masterclass of creating sublime slides &
presentations, but be warned, you may never be able to sit through a presentation again without thinking of Lee Jackson! ” Geoﬀ Ramm – President 2013 Professional Speaking Association UK and Ireland
“Jackson has got a bl***y nerve asking me to write a testimonial for his book. You see, I am a proudly militant Anti-PowerPoint Bigot, but somehow, he has turned the Indefensible into the Indispensable! ”
Graham Davies – best selling author of ‘The Presentation Coach’

The Future of Design
Global Product Innovation for a Complex World
Hachette UK Creating a successful global product is complex. Why do some products survive or become reinvented? What makes a product loved by some and despised by others? What key issues were
present when some of the most notable inventions and product designs occurred? Through interviews with successful product designers and inventors from around the world, and case studies of products
from their local inception to their global success, The Future of Design will answer these important questions and provide a robust framework for activating innovative thinking that goes beyond Western
approaches to creativity and innovation.

Presentation Zen
Simple Ideas on Presentation Design and Delivery
Pearson Education FOREWORD BY GUY KAWASAKI Presentation designer and internationally acclaimed communications expert Garr Reynolds, creator of the most popular Web site on presentation
design and delivery on the Net — presentationzen.com — shares his experience in a provocative mix of illumination, inspiration, education, and guidance that will change the way you think about making
presentations with PowerPoint or Keynote. Presentation Zen challenges the conventional wisdom of making "slide presentations" in today’s world and encourages you to think diﬀerently and more
creatively about the preparation, design, and delivery of your presentations. Garr shares lessons and perspectives that draw upon practical advice from the ﬁelds of communication and business.
Combining solid principles of design with the tenets of Zen simplicity, this book will help you along the path to simpler, more eﬀective presentations.

Digital Marketing Excellence
Planning, Optimizing and Integrating Online Marketing
Taylor & Francis Now in its ﬁfth edition, the hugely popular Digital Marketing Excellence: Planning, Optimizing and Integrating Online Marketing is fully updated, keeping you in line with the changes in
this dynamic and exciting ﬁeld and helping you create eﬀective and up-to-date customer-centric digital marketing plans. A practical guide to creating and executing digital marketing plans, it combines
established approaches to marketing planning with the creative use of new digital models and digital tools. It is designed to support both marketers and digital marketers, and students of business or
marketing who want a thorough yet practical grounding in digital marketing. Written by two highly experienced digital marketing consultants, the book shows you how to: Draw up an outline digital
marketing plan Evaluate and apply digital marketing principles and models Integrate online and oﬄine communications Implement customer-driven digital marketing Reduce costly trial and error Measure
and enhance your digital marketing Learn best practices for reaching and engaging your audiences using the key digital marketing platforms like Apple, Facebook, Google and Twitter. This new edition
seamlessly integrates the latest changes in social media technology, including expanded coverage of mobile technology, demonstrating how these new ways to reach customers can be integrated into
your marketing plans. It also includes new sections on data analytics, clearly demonstrating how marketers can leverage data to their advantage. Oﬀering a highly structured and accessible guide to a
critical and far-reaching subject, Digital Marketing Excellence, Fifth Edition, provides a vital reference point for all students and managers involved in marketing strategy and implementation.

The Taylor Rule and the Transformation of Monetary Policy
Hoover Press A contributors' "who's who" from the academic and policy communities explain and provide perspectives on John Taylor's revolutionary thinking about monetary policy. They explore some
of the literature that Taylor inspired and help us understand how the new ways of thinking that he pioneered have inﬂuenced actual policy here and abroad.

E-business and E-commerce Management
Strategy, Implementation and Practice
Pearson Education Aimed at students, this work covers various aspects of e-business - focusing on sales and marketing, as well as detailing procurement, supply chains, and the legal and security
considerations. It contains a range of features to help you learn eﬀectively including margin deﬁnitions, international case studies, activities and web links.

Future of solar photovoltaic
International Renewable Energy Agency (IRENA) This study presents options to fully unlock the world’s vast solar PV potential over the period until 2050. It builds on IRENA’s global roadmap to scale
up renewables and meet climate goals.

HBR Guide to Building Your Business Case
Harvard Business Press "You've got a great idea that will increase revenue or productivity--but how do you get approval to make it happen? By building a business case that clearly shows its value.
Maybe you struggle to win support for projects because you're not sure what kind of data your stakeholders will trust, or naysayers always seem to shoot your ideas down at the last minute. Or perhaps
you're intimidated by analysis and number crunching, so you just take a stab at estimating costs and beneﬁts, with little conﬁdence in your accuracy. To get any idea oﬀ the ground at your company you'll
have to make a strong case for it. This guide gives you the tools to do that"--

Transform Your Life: 7 Steps to a Better Life
Balboa Press Change your life, be more successful, and have a better life! You can transform your life if you really want to. This book will help you: Strengthen your desire to change your life Change the
way you think and the thoughts you think Know and use the power within you to get much of what you really want Co-create a better life for yourself and be more successful Start living diﬀerently Open
doors in your life for receiving more Have a much better life with abundance in the areas of your choice Let nothing and no one hold you back. This is your time to transform your life.

Resonate
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Present Visual Stories that Transform Audiences
John Wiley & Sons Reveals the underlying story form of all great presentations that will not only create impact, but will move people to action Presentations are meant to inform, inspire, and persuade
audiences. So why then do so many audiences leave feeling like they've wasted their time? All too often, presentations don't resonate with the audience and move them to transformative action. Just as
the author's ﬁrst book helped presenters become visual communicators, Resonate helps you make a strong connection with your audience and lead them to purposeful action. The author's approach is
simple: building a presentation today is a bit like writing a documentary. Using this approach, you'll convey your content with passion, persuasion, and impact. Author has a proven track record, including
having created the slides in Al Gore's Oscar-winning An Inconvenient Truth Focuses on content development methodologies that are not only fundamental but will move people to action Upends the usual
paradigm by making the audience the hero and the presenter the mentor Shows how to use story techniques of conﬂict and resolution Presentations don't have to be boring ordeals. You can make them
fun, exciting, and full of meaning. Leave your audiences energized and ready to take action with Resonate.

Managing Digital Transformation
Understanding the Strategic Process
Routledge This book provides practising executives and academics with the theories and best practices to plan and implement the digital transformation successfully. Key beneﬁts: an overview on how
leading companies plan and implement digital transformation interviews with chief executive oﬃcers and chief digital oﬃcers of leading companies – Bulgari, Deutsche Bahn, Henkel, Lanxess, L’Oréal,
Unilever, Thales and others – explore lessons learnt and roadmaps to successful implementation research and case studies on the digitalization of small and medium-sized companies cutting-edge
academic research on business models, organizational capabilities and performance implications of the digital transformation tools and insights into how to overcome internal resistance, build digital
capabilities, align the organization, develop the ecosystem and create customer value to implement digital strategies that increase proﬁts Managing Digital Transformation is unique in its approach,
combining rigorous academic theory with practical insights and contributions from companies that are, according to leading academic thinkers, at the forefront of global best practice in the digital
transformation. It is a recommended reading both for practitioners looking to implement digital strategies within their own organisations, as well as for academics and postgraduate students studying
digital transformation, strategy and marketing.

The Business Transformation Playbook
How to Implement Your Organization's Target Operating Model (TOM) and Achieve a
Zero Percent Fail Rate Using the 6- Step Agile Framework
Why do only 30% of business transformation projects deliver on time, on budget and scope, realising the intended beneﬁts while 70% fail? This book uncovers HOBA(R) (House of Business Architecture(R))
Business Transformation framework and provides a practical guide that has helped organisations successfully implement their business transformation.

Deep Learning for Coders with fastai and PyTorch
O'Reilly Media Deep learning is often viewed as the exclusive domain of math PhDs and big tech companies. But as this hands-on guide demonstrates, programmers comfortable with Python can achieve
impressive results in deep learning with little math background, small amounts of data, and minimal code. How? With fastai, the ﬁrst library to provide a consistent interface to the most frequently used
deep learning applications. Authors Jeremy Howard and Sylvain Gugger, the creators of fastai, show you how to train a model on a wide range of tasks using fastai and PyTorch. You’ll also dive
progressively further into deep learning theory to gain a complete understanding of the algorithms behind the scenes. Train models in computer vision, natural language processing, tabular data, and
collaborative ﬁltering Learn the latest deep learning techniques that matter most in practice Improve accuracy, speed, and reliability by understanding how deep learning models work Discover how to turn
your models into web applications Implement deep learning algorithms from scratch Consider the ethical implications of your work Gain insight from the foreword by PyTorch cofounder, Soumith Chintala

Intellectual Property Protection
Promoting Innovation in a Global Information Economy
CSIS A report of the CSIS Technology and Public Policy Program.

Handbook of Critical Incident Analysis
Routledge Critical incidents all too often explode onto the social conscious and challenge our sense of security. This comprehensive handbook brings together a range of experts who provide a foundation
for the ﬁeld of critical incident analysis by examining speciﬁc incidents9/11, the Virginia Tech massacre, the H1N1 pandemic, the BP oil spill, and more--through various methodological and disciplinary
lenses.

The Big Book of Conﬂict Resolution Games: Quick, Eﬀective Activities to Improve
Communication, Trust and Collaboration
McGraw Hill Professional Make workplace conﬂict resolution a game that EVERYBODY wins! Recent studies show that typical managers devote more than a quarter of their time to resolving coworker
disputes. The Big Book of Conﬂict-Resolution Games oﬀers a wealth of activities and exercises for groups of any size that let you manage your business (instead of managing personalities). Part of the
acclaimed, bestselling Big Books series, this guide oﬀers step-by-step directions and customizable tools that empower you to heal rifts arising from ineﬀective communication, cultural/personality clashes,
and other speciﬁc problem areas—before they aﬀect your organization's bottom line. Let The Big Book of Conﬂict-Resolution Games help you to: Build trust Foster morale Improve processes Overcome
diversity issues And more Dozens of physical and verbal activities help create a safe environment for teams to explore several common forms of conﬂict—and their resolution. Inexpensive, easy-toimplement, and proved eﬀective at Fortune 500 corporations and mom-and-pop businesses alike, the exercises in The Big Book of Conﬂict-Resolution Games delivers everything you need to make your
workplace more eﬃcient, eﬀective, and engaged.

Continuous Auditing
Theory and Application
Emerald Group Publishing Continuous Auditing provides academics and practitioners with a compilation of select continuous auditing design science research, and it provides readers with an
understanding of the underlying theoretical concepts of a continuous audit, ideas on how continuous audit can be applied in practice, and what has and has not worked in research.

Business-to-Business Marketing
SAGE The Second Edition of this bestselling B2B marketing textbook oﬀers the same accessible clarity of insight, combined with updated and engaging examples. Each chapter contains a detailed case
study to further engage the reader with the topics examined. - Featuring updated case studies and a range of new examples. - Incorporating additional coverage of B2B branding and the B2B strategic
marketing process, and issues of sustainability. - Extended coverage of Key Account Management - Online lecturer support including PowerPoint slides and key web links Drawing on their substantial
experience of business-to-business marketing as practitioners, researchers and educators, the authors make this exciting and challenging area accessible to advanced undergraduate and to postgraduate
students of marketing, management and business studies. Praise for the Second Edition: 'I found that the ﬁrst edition of Brennan, Canning and McDowell's text was excellent for raising students'
awareness and understanding of the most important concepts and phenomena associated with B2B marketing. The second edition should prove even more successful by using several new case studies
and short 'snapshots' to illustrate possible solutions to common B2B marketing dilemmas, such as the design and delivery of business products and services, the selection of promotional tools and
alternative routes to market. The new edition also deals clearly with complex issues such as inter-ﬁrm relationships and networks, e-B2B, logistics, supply chain management and B2B branding' - Michael
Saren, Professor of Marketing, University of Leicester 'This textbook makes a unique contribution to business-to-business teaching: not only does it provide up-to-date cases and issues for discussion that
reach to the heart of business-to-business marketing; it also brings in the latest academic debates and makes them both relevant and accessible to the readers. A fantastic addition to any library or course'
- Dr Judy Zolkiewski, Senior Lecturer in Business-to-Business Marketing, Manchester Business School 'The advantage of the approach taken by Brennan and his colleagues is that this book manages to
convey both the typical North American view of B2B marketing as the optimisation of a set of marketing mix variables, and the more emergent European view of B2B Marketing as being focused on the
management of relationships between companies. This updated second edition sees the addition of a number of 'snapshots' in each chapter that bring the subject alive through the description of current
examples, as well as some more expansive end-of-chapter case studies. It is truly a most welcome addition to the bookshelves of those students and faculty interested in this facet of marketing' - Peter
Naudé, Professor of Marketing, Manchester Business School 'The strength of this text lies in the interconnection of academic theory with real world examples. Special attention has been given to the role
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that relationships play within the Business-to business environment, linking these to key concepts such as segmentation, targeting and marketing communications, which importantly encompasses the role
personal selling as relationshipmmunications building and not just order taking. With good coverage of international cultural diﬀerences this is a valuable resource for both students of marketing and sales'
- Andrew Whalley, Lecturer in Business-to-Business Marketing, Royal Holloway University of London 'The text provides an authoritative, up-to-date review of organisational strategy development and
'ﬁrmographic' market segmentation. It provides a comprehensive literature review and empiric examples through a range of relevant case studies. The approach to strategy formulation, ethics and
corporate social responsibility are especially strong' - Stuart Challinor, Lecturer in Marketing, Newcastle University 'This revised second edition oﬀers an excellent contemporary view of Business-toBusiness Marketing. Refreshingly, the text is packed with an eclectic mix of largely European case studies that make for extremely interesting reading. It is a 'must read' for any undergraduate or
postgraduate Marketing student' - Dr Jonathan Wilson, Senior Lecturer, Ashcroft International Business School, Anglia Ruskin University, Cambridge

Your Strategy Needs a Strategy
How to Choose and Execute the Right Approach
Harvard Business Press What approach does your company use to develop and execute its strategy? We are confronted with a plethora of diﬀerent approaches and frameworks which purport to answer
this questionfrom the classic Michael Porter approach to Kim and Mauborgne's blue ocean strategy to Steve Jobs' build it and they will come” philosophy. The answer? There is no one approach that works
for everyonebut there is a best approach for your speciﬁc context. And it has never been more important to choose the right one: not only has the number of diﬀerent approaches proliferated ten-fold over
the past 40 years, but the environments in which executives must formulate and execute strategy have become increasingly diverse and complex. The diﬀerence between winning and losing has never
been greater. And using the right approach pays oﬀ: ﬁrms that successfully match their approach to their environment realize signiﬁcantly better returns than those who don't. And, they avoid the
common frustrations stemming from lack of perceived relevance and engagement around on the strategy process. How you choose and execute the right approach is the focus of this book. From Global
BCG strategy experts Martin Reeves, Knut Haanæs, Janmejaya Sinha (and based on the bestselling article in Harvard Business Review),Your Strategy Needs a Strategy oﬀers a practical guide to help you
to match your approach to strategy to your environment and execute it eﬀectively, to combine diﬀerent approaches for companies which operate in multiple environments, and to lead your organization in
making better strategic choices. Organizing approaches into ﬁve strategic archetypesBe Big, Be Fast, Be First, Be the Orchestrator, Be Viablethe authors explain the conditions under which each is
appropriate, when and how to execute each one, and how to avoid common strategy traps. They richly illustrate the idea with interviews with CEOs from diﬀerent industries from around the globe. For
anyone leading a business or charged with developing a winning strategy this book is for you. The world of strategy is thick with opposing ideas and frameworks;Your Strategy Needs a Strategy will help
you cut through the noise and ﬁnd clarity on which approach is your best bet.

Real Business of IT
How CIOs Create and Communicate Value
Harvard Business Review Press If you're a general manager or CFO, do you feel you're spending too much on IT or wishing you could get better returns from your IT investments? If so, it's time to
examine what's behind this IT-as-cost mind-set. In The Real Business of IT, Richard Hunter and George Westerman reveal that the cost mind-set stems from IT leaders' inability to communicate about the
business value they create-so CIOs get stuck discussing budgets rather than their contributions to the organization. The authors explain how IT leaders can combat this mind-set by ﬁrst using information
technology to generate three forms of value important to leaders throughout the organization: -Value for money when your IT department operates eﬃciently and eﬀectively -An investment in business
performance evidenced when IT helps divisions, units, and departments boost proﬁtability -Personal value of CIOs as leaders whose contributions to their enterprise go well beyond their area of
specialization The authors show how to communicate about these forms of value with non-IT leaders-so they understand how your ﬁrm is beneﬁting and see IT as the strategic powerhouse it truly is.

Strategic Management in Tourism, 3rd Edition. CABI Tourism Texts
CABI This comprehensive textbook has, at its core, the importance of linking strategic thinking with action in the management of tourism. It provides an analytical evaluation of the most important global
trends, as well as an analysis of the impact of crucial environmental issues and their implications. Now in its third edition, and reviewing the major factors aﬀecting international tourism management, this
well-established student resource provides an essential overview of strategic management for students and professionals in the tourism sector.

bookdown
Authoring Books and Technical Documents with R Markdown
CRC Press bookdown: Authoring Books and Technical Documents with R Markdown presents a much easier way to write books and technical publications than traditional tools such as LaTeX and Word.
The bookdown package inherits the simplicity of syntax and ﬂexibility for data analysis from R Markdown, and extends R Markdown for technical writing, so that you can make better use of document
elements such as ﬁgures, tables, equations, theorems, citations, and references. Similar to LaTeX, you can number and cross-reference these elements with bookdown. Your document can even include
live examples so readers can interact with them while reading the book. The book can be rendered to multiple output formats, including LaTeX/PDF, HTML, EPUB, and Word, thus making it easy to put your
documents online. The style and theme of these output formats can be customized. We used books and R primarily for examples in this book, but bookdown is not only for books or R. Most features
introduced in this book also apply to other types of publications: journal papers, reports, dissertations, course handouts, study notes, and even novels. You do not have to use R, either. Other choices of
computing languages include Python, C, C++, SQL, Bash, Stan, JavaScript, and so on, although R is best supported. You can also leave out computing, for example, to write a ﬁction. This book itself is an
example of publishing with bookdown and R Markdown, and its source is fully available on GitHub.

Tourism Information Technology, 3rd Edition
CABI This third edition of Tourism Information Technology provides a contemporary update on the complexities of using information technology in the tourism industry. It examines IT applications in all
sectors including airlines, travel intermediaries, accommodation, food service, destinations, attractions, events and entertainment. Fully updated throughout and organized around the stages of the visitor
journey, the book reviews how tourists are using technologies to support decision making before their trip, during their travels and at the destination. It: - Provides comprehensive and up to date coverage
of all key topics in tourism information technologies - Covers new areas such as (among others) augmented and virtual reality, robotics, smart destinations, disruptive innovation and the collaborative
economy, crowdsourcing for sustainability, online reputation management and big data - Incorporates a wealth of pedagogic features to aid student learning, including key models and concepts, research
and industry insights, case studies, key terms, discussion questions, and links to useful websites. Accompanied online by instructor PowerPoint slides, multiple choice questions and further case studies,
this book provides a comprehensive and learning-focused text for students of tourism and related subjects.

Logistics 4.0
Digital Transformation of Supply Chain Management
CRC Press Industrial revolutions have impacted both, manufacturing and service. From the steam engine to digital automated production, the industrial revolutions have conduced signiﬁcant changes in
operations and supply chain management (SCM) processes. Swift changes in manufacturing and service systems have led to phenomenal improvements in productivity. The fast-paced environment brings
new challenges and opportunities for the companies that are associated with the adaptation to the new concepts such as Internet of Things (IoT) and Cyber Physical Systems, artiﬁcial intelligence (AI),
robotics, cyber security, data analytics, block chain and cloud technology. These emerging technologies facilitated and expedited the birth of Logistics 4.0. Industrial Revolution 4.0 initiatives in SCM has
attracted stakeholders’ attentions due to it is ability to empower using a set of technologies together that helps to execute more eﬃcient production and distribution systems. This initiative has been called
Logistics 4.0 of the fourth Industrial Revolution in SCM due to its high potential. Connecting entities, machines, physical items and enterprise resources to each other by using sensors, devices and the
internet along the supply chains are the main attributes of Logistics 4.0. IoT enables customers to make more suitable and valuable decisions due to the data-driven structure of the Industry 4.0 paradigm.
Besides that, the system’s ability of gathering and analyzing information about the environment at any given time and adapting itself to the rapid changes add signiﬁcant value to the SCM processes. In
this peer-reviewed book, experts from all over the world, in the ﬁeld present a conceptual framework for Logistics 4.0 and provide examples for usage of Industry 4.0 tools in SCM. This book is a work that
will be beneﬁcial for both practitioners and students and academicians, as it covers the theoretical framework, on the one hand, and includes examples of practice and real world.

Sooner Safer Happier
Antipatterns and Patterns for Business Agility
IT Revolution It's no secret that we are living in the Digital Age. Technology companies make up seven of the world's ten largest ﬁrms by market capitalization. And the key to their success is the key to
all modern organizations. Jonathan Smart, business agility practitioner, thought leader, and coach, reveals the patterns and antipatterns that will help organizations from every industry deliver better value
sooner, safer, and happier through high levels of engagement, inclusion, and empowerment. Through his decades of experience in the technology world, Smart provides business leaders with a blueprint
for creating a world-class organization of the future. Through Agile and Lean ways of working, business leaders can empower teams to improve production, grow together, and create better services for
their customers. These better ways of working have overﬂowed from the IT department to every corner of successful organizations, taking root in every industry from aerospace to accounting, insurance to
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shipping. This book is not about software development. It is not a book about the computer industry. This book is about applying agility across the entire organization. It's a book that will put you at the
front of change and ahead of the competition.

The Fourth Industrial Revolution
Penguin UK The founder and executive chairman of the World Economic Forum on how the impending technological revolution will change our lives We are on the brink of the Fourth Industrial Revolution.
And this one will be unlike any other in human history. Characterized by new technologies fusing the physical, digital and biological worlds, the Fourth Industrial Revolution will impact all disciplines,
economies and industries - and it will do so at an unprecedented rate. World Economic Forum data predicts that by 2025 we will see: commercial use of nanomaterials 200 times stronger than steel and a
million times thinner than human hair; the ﬁrst transplant of a 3D-printed liver; 10% of all cars on US roads being driverless; and much more besides. In The Fourth Industrial Revolution, Schwab outlines
the key technologies driving this revolution, discusses the major impacts on governments, businesses, civil society and individuals, and oﬀers bold ideas for what can be done to shape a better future for
all.

Education and Training for Rural Transformation
Skills, Jobs, Food and Green Future to Combat Poverty
SAGE Publications India This book explores how education along with training and skill development are vital to building a sustainable future. While half of the world’s population now is urban, in SubSaharan Africa and South Asia, the proportions of rural people range from 55 to 70 per cent. In this context, education is seen as a key instrument for shaping and fulﬁlling the goal of rural transformation.
The book focuses on the links between education and rural transformation, seeking to underscore the inexorable forces of change rural communities face and how education and training, by equipping
people with appropriate knowledge and skills and fostering values of human dignity, can expand their choices and capabilities to exercise these choices. UNESCO International Research and Training
Centre for Rural Education (INRULED) decided to examine closely the issues of skill development within its broad mission of exploring concepts, policy and practices in education for rural transformation.
The conﬂuence of global forces and national situations, especially in the poorer countries and regions of the world, prompted UNESCO-INRULED to take this decision. These forces and factors include
persistent and growing gaps between supply and demand for jobs and employment for young people, growing vulnerabilities and risks for poor people, threats to food security, and the urgency of building
a sustainable green future.

The United Nations world water development report 2020
water and climate change
UNESCO Publishing The 2020 edition of the WWDR, titled 'Water and Climate Change' illustrates the critical linkages between water and climate change in the context of the broader sustainable
development agenda. Supported by examples from across the world, it describes both the challenges and opportunities created by climate change, and provides potential responses - in terms of
adaptation, mitigation and improved resilience - that can be undertaken by enhancing water resources management, attenuating water-related risks, and improving access to water supply and sanitation
services for all in a sustainable manner. It addresses the interrelations between water, people, environment and economics in a changing climate, demonstrating how climate change can be a positive
catalyst for improved water management, governance and ﬁnancing to achieve a sustainable and prosperous world for all. The report provides a fact-based, water-focused contribution to the knowledge
base on climate change. It is complementary to existing scientiﬁc assessments and designed to support international political frameworks, with the goals of helping the water community tackle the
challenges of climate change, and informing the climate change community about the opportunities that improved water management oﬀers in terms of adaptation and mitigation.

World Social Report 2020
Inequality in a Rapidly Changing World
United Nations This report examines the links between inequality and other major global trends (or megatrends), with a focus on technological change, climate change, urbanization and international
migration. The analysis pays particular attention to poverty and labour market trends, as they mediate the distributional impacts of the major trends selected. It also provides policy recommendations to
manage these megatrends in an equitable manner and considers the policy implications, so as to reduce inequalities and support their implementation.

Automate the Boring Stuﬀ with Python, 2nd Edition
Practical Programming for Total Beginners
No Starch Press The second edition of this best-selling Python book (over 500,000 copies sold!) uses Python 3 to teach even the technically uninclined how to write programs that do in minutes what
would take hours to do by hand. There is no prior programming experience required and the book is loved by liberal arts majors and geeks alike. If you've ever spent hours renaming ﬁles or updating
hundreds of spreadsheet cells, you know how tedious tasks like these can be. But what if you could have your computer do them for you? In this fully revised second edition of the best-selling classic
Automate the Boring Stuﬀ with Python, you'll learn how to use Python to write programs that do in minutes what would take you hours to do by hand--no prior programming experience required. You'll
learn the basics of Python and explore Python's rich library of modules for performing speciﬁc tasks, like scraping data oﬀ websites, reading PDF and Word documents, and automating clicking and typing
tasks. The second edition of this international fan favorite includes a brand-new chapter on input validation, as well as tutorials on automating Gmail and Google Sheets, plus tips on automatically updating
CSV ﬁles. You'll learn how to create programs that eﬀortlessly perform useful feats of automation to: • Search for text in a ﬁle or across multiple ﬁles • Create, update, move, and rename ﬁles and folders •
Search the Web and download online content • Update and format data in Excel spreadsheets of any size • Split, merge, watermark, and encrypt PDFs • Send email responses and text notiﬁcations • Fill
out online forms Step-by-step instructions walk you through each program, and updated practice projects at the end of each chapter challenge you to improve those programs and use your newfound skills
to automate similar tasks. Don't spend your time doing work a well-trained monkey could do. Even if you've never written a line of code, you can make your computer do the grunt work. Learn how in
Automate the Boring Stuﬀ with Python, 2nd Edition.

Corporate Collapse
Accounting, Regulatory and Ethical Failure
Cambridge University Press This revised edition of Clarke, Dean and Oliver's provocative book tells why accounting has failed to deliver the truth about a company's state of aﬀairs or to give warning of
its drift towards failure. A number of well-known cases of corporate collapse from the 1960s to the 1990s and beyond are studied and the recent HIH and One.Tel collapses are examined. Corporate
Collapse is essential reading for professional accountants and auditors, company directors and managers, regulators, corporate lawyers, investors and everyone aspiring to join their ranks.

The Anarchist Cookbook
Lulu.com The Anarchist Cookbook will shock, it will disturb, it will provoke. It places in historical perspective an era when "Turn on, Burn down, Blow up" are revolutionary slogans of the day. Says the
author" "This book... is not written for the members of fringe political groups, such as the Weatherman, or The Minutemen. Those radical groups don't need this book. They already know everything that's
in here. If the real people of America, the silent majority, are going to survive, they must educate themselves. That is the purpose of this book." In what the author considers a survival guide, there is
explicit information on the uses and eﬀects of drugs, ranging from pot to heroin to peanuts. There i detailed advice concerning electronics, sabotage, and surveillance, with data on everything from bugs to
scramblers. There is a comprehensive chapter on natural, non-lethal, and lethal weapons, running the gamut from cattle prods to sub-machine guns to bows and arrows.
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